Challenge Everest
2009 Sponsorship
Pack

In the footsteps of heroes
Mallory and Irvine

The attempt by Lee
Farmer ‘the ordinary guy
doing extraordinary
things’ to summit Everest
by the North/North East
ridge.
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Challenge Everest 2009
Sponsorship Pack

. Lee summited Everest at 05.37 24th
May 2008, via the South East Ridge.

¢  He was the only team member to
summit.

¢  He wrote live dispatches which were
read by over 3,000 people Worldwide.

o Lee will enter the ‘Death Zone’ at
8,000m, above which there is not
enough oxygen to support human life.

e Lee’s entry to the 2009 expedition team
is by invitation only and the attempt is
unguided.

e For a more detailed description of the
attempt visit www.leefarmer.co.uk

In the footsteps of heroes
Mallory and Irvine

Lee Farmer ‘the ordinary guy doing extraordinary
things’ summited Everest via the South East
ridge in May 2008. The same route as Hillary
and Tenzing in 1953, who were the first to sum-
mit the highest mountain in the World

Lee continues walking in the footsteps of heroes
by attempting to also summit via the North East
ridge in 2009. Mallory and Irvine were last seen
in 1924 on this ridge. If successful he will be-
come the fifth Briton ever to have summited
from both sides..

Contact: Lee Farmer on sponsorship hotline:
01635 253929 or 07760 153677

Or email: leefarmer@leefarmer.co.uk
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Challenge Everest 2009
Why sponsor Lee Farmer?

Presentation to sponsors Cannons Health Club

* Potential PR and media coverage throughout.

Sponsorship Benefits
=g Lee Farmer has a proven track record with media

exposure and sponsors of previous mountain expedi-
tions. Benefits of sponsoring include:

All mediums are approached; TV, Radio, Press °

and Internet.

e Lee participates in an alternative endeavor
that attracts regional, national and
international coverage.

*  Everest conjures up strong word and image
association such as ‘highest, valor, endeavor,
determination, team, risk, danger, safety, etc.
Your product or service can be associated
with these images.

* Inspirational and expedition talks to sponsor.
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Lee featured in Bayer's UK and Ireland Magazine

The expedition can provide a perfect environment for
testing of equipment, clothing and technology.

Your company can benefit from brand and product
placement on equipment and clothing.

Sponsorship can bring company and product en-
dorsements.

Sponsorship can be a tax liability benefit.

Participative sponsorship by involving employees,
who become stakeholders in the attempt. This en-
hances a sense of team membership and improves
satisfaction amongst employees.

Opportunity to be involved with a charitable cause.

Product testing ‘Makrolon’ in association with Baye

Contact: Lee Farmer on sponsorship hotline:

01635 253929 or 07760 153677

Or email: leefarmer@leefarmer.co.uk
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Challenge Everest 2009
Sponsorship Packages

Exclusive Sponsorship Opportunities

Lee Farmer is making available several exclu-
sive and highly desirable packages available to
corporate sponsors.

{c@.@ﬁﬁ@f L These packages represent great value for
- e ' money, with added benefits for sponsors.

Sample Gold Package (£10,000)

Only two gold packages are available. Sponsors will become ‘lead sponsors’.

. Premium logo position on front of down and wind suits.
] Exclusive pictures of company banner/logo at highest point attained.

] Signed, personalised ‘money can’t buy’ poster and presentation ceremony. At
sponsor’s offices. Poster is ideal for reception areas or board rooms.

. Tailored motivational talk at sponsor’s offices.

] Sponsor’s name and logo listed on www.leefarmer.co.uk website and live dispatch
page with links to sponsor’s own website.

] Product/service endorsement

. A ‘money can’t buy’ session for up to six
members of staff to try out extreme altitude

Makrolon helps [FEEE—————

lifetime’s ambition to climb the highest

businessman R Mo st i clothing and equipment at local climbing wall or
= has already conquered Kilimanjaro i
ach leve Sky (Tanzania) and Elbrus (Russia). at SponSOf’S offICeS_

Climbing in temperatures as low as

h i h am b itio n minus 30 degrees centigrade or more .
g S el nreniell I I An exclusive ‘money can’t buy’ adventure team

rely on the best equipment money can
buy, including Uvex gogzles made with
Makroton from Bayer MaterialScience.

mountain weekend for up to four people with

.'5 5 Lee explained: “My safety was
3 aramount which is why | chose goggles . . .
“‘ A o enfid o Mo, qualified mountain leader Lee. Fulfill your own
K & “1 knew they Wmll‘d withstand Exlll’lme . .
& A B s bes summit ambition!

| harmful UV rays which can bring on the
ék start of snow-blindness in as little as
45 minutes. They also had to be anti-

fog so they are not affected by
perspiration. If you take your goggles
off, perspiration freezes your face

m, Ahin seconds. Contact: Lee Farmer on sponsorship hotline:

y “Goggles made from Makrolon have
high impact strength and are anti-

| e it i 01635 253929 or 07760 153677
during the journey there!”

Martin  Sixsmith, head of Bayer

MaterialScience for the UK and Ireland Or email: leefarmer@leefarmer.co.uk

added: "We all commend Lee on his
A businessman and mountain climber  yuture and are proud he decided to

from Newbury has scaled new heights  choose a product produced from
Makralon to help him in his quest to a

— with a little help from Bayer  _.i. e vinson wassit”
MaterialScience.

www.leefarmer.co.uk
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Challenge Everest 2009

Sponsorship Packages

Exclusive Sponsorship Opportunities

Lee Farmer is making available several exclu-
sive and highly desirable packages available to
corporate sponsors.

These packages represent great value for money
with added benefits to sponsors

P N N

Sample Silver Package (£5,000)

Only four silver packages are available.

Superior logo position on arm of down suit.
Exclusive pictures of company banner/logo at highest point attained.

Signed personalised ‘money can’t buy’ poster and presentation ceremony. At
sponsor’s offices. Poster is ideal for reception areas or board rooms.

Tailored motivational talk at sponsor’s offices.

Sponsor’s name and logo listed on www.leefarmer.co.uk website and links to
sponsor’'s own website.

L]

-'n ol Product/service endorsement
_t‘_’. . A ‘money can’t buy’ session for up to six members
~ of staff to try out extreme altitude clothing and
equipment at local climbing wall or at sponsors

offices.

Contact: Lee Farmer on sponsorship hotline:
01635 253929 or 07760 153677

Or email: leefarmer@leefarmer.co.uk
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Challenge Everest 2009
Sponsorship Packages

Exclusive Sponsorship Opportunities

Lee Farmer is making available several exclusive and
highly desirable packages available to corporate spon-
sors.

These packages represent great value for money with
added benefits to sponsors

Sample Bronze Package (£2,500)

Only four packages are available.

. Sponsor’s own website.

. Product/service endorsement.

Mountaineer maintains
crystal-clear vision thanks
to Makrolon’

. Exclusive pictures of company banner/logo at highest point attained.

. Signed personalised ‘money can’t buy’ poster and presentation ceremony. At
sponsor’s offices. Poster is ideal for reception areas or board rooms.

. Tailored motivational talk at sponsor’s offices.

. Sponsor’s name and logo listed on www.leefarmer.co.uk website and links to

\

Contact: Lee Farmer on sponsorship hotline:
01635 253929 or 07760 153677

Or email: leefarmer@leefarmer.co.uk
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Challenge Everest 2009
Media Pages
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s Everest Facts and Figures

‘Here are some facts and figures about Everest, you
may be interested in’.

If you want to know more please contact Lee Farmer.

. Mt Everest was originally known as "Peak H", and then "Peak XV", before assuming the name Mt Everest. It was named after Sir George Everest,
Surveyor General of India. He never actually laid eyes on the mountain.

. All pre-World War Il attempts (1922, 1924, 1933, 1936, and 1938) were approached from the north, or Tibetan, side of Everest because Nepal
was closed to foreigners during this time. However, the first ascent in 1953 was from the south, the Nepalese side; Nepal had opened its borders
in 1949. The first successful ascent was on 29th May, 1953 by Sir Edmund Hillary and Sherpa Tenzing Norgay.

. The altitude of Mt Everest is 8850 m. or 29,038 feet (commercial airplanes travel at 30,000 feet!). Atmospheric pressure on the summit of
Everest has been recorded at 253 mmHg. This is one-third of the atmospheric pressure found at sea level. The human body is unable to
acclimatise above 8,000m and at this height the body ceases to function properly and begins to deteriorate instead. Therefore, the amount of
time spent beyond 8,000m the height level known amongst as the ‘death zone’ must be kept to a minimum.

. Once in the Death Zone supplemental oxygen is required . Approximately 5 three litre bottles to stay alive and make a summit attempt.
. Most likely cause of Death is from avalanches. You are about twice as likely to die in an Avalanche as from a fall or by slipping.
. The country with most deaths is Nepal with about 46 deaths. The most dangerous area is Khumbu Ice Fall, where 19 deaths have occurred. There

are about 210 corpses on Everest.

5 & 4 Other ‘special’ health issues include, hypoxia, frostbite, hypothermia, snow blindness, Acute Mountain
Lee’s climb _
t h - ht Sickness (AMS), pulmonary edema, cerebral edema.

: g > . Climbers burn up to 6,000 calories per day whilst on the mountain. The average ‘boil in the bag’ meal
Of ﬁ iqﬂ t 3 E"@t l c contains only approximately 500 calories. As climbers increases altitude, their appetite decreases. It
Success is not unusual to lose 20 per cent body weight during an expedition.
for local
explorer

By GINNT WARL

Because of the dry rarified air, climbers must drink 4-6 litres of water a day. It can take up to one hour to
melt enough snow for a litre of water at high altitude. Remember what goes in must come out so a ‘pee’
bottle is an essential piece of kit!

Contact: Lee Farmer on sponsorship hotline:

01635 253929 or 07760 153677

Or email: leefarmer@leefarmer.co.uk
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Challenge Everest 2009
Media Pages

_- Lee Farmer Media and Climbing Biography

Lee Farmer has been featured on television, radio, in print
and on the web.

He is media aware, and knows what is required for a good
story.

| A full media pack including photos, radio interview, video
footage is available from Lee.

Lee is a media 'regular’ and his media work includes:

. TV: BBC2’s The Challenge, BBC2’'s Murder in the Snow, BBC1 South Today News, ITV
Meridian News.,

. Radio: BBC Radio Berkshire Henry Kelly Show, BBC 2CR Alison Fern Show, 2Ten FM, Kick
FM West Berkshire People, Kick FM Marc Curtis Show, Radio Hampshire John Ellery Show,
Gemini FM Rick Edwards Show, Original 106 FM lain Meadows Show, Original 106 FM
Tommy Boyd Show and Kestrel FM.

. Print: Over twenty five articles can be found in Media and Press Releases section of his web
site www.leefarmer.co.uk.

. He regularly writes climbing articles for Peterborough Mountaineering Club, the Mountain
Bothies Association and has had photographs published in Adventure Travel Company
Magazines and climbing club magazines.

Lee aims to be on
top of the world
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Contact: Lee Farmer on sponsorship hotline:
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01635 253929 or 07760 153677

Or email: leefarmer@leefarmer..co.uk
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Challenge Everest 2009

Media Pages

Lee Farmer Media and Climbing Biography
Lee Farmer has been featured on television, radio, in print
and on the web.

He is media aware, and knows what is required for a good
story.

A full media pack including photos, radio interview, video foot-
age is available from Lee.

«elimbing, but I'm pleased
my nd

He is a regular motivational speaker, delivering articulate amusing and evocative talks to

audiences at all levels.

He wrote over 35,000 words in 39 live ‘Challenge Everest’ dispatches. Sent via a PDA and
satellite phone directly from Everest. The dispatches had over 3,000 subscribers Worldwide.
Including subscribers in UK, Eire, USA, Canada, Germany, Denmark, Finland, and Korea.
Each dispatch displayed all sponsors logos and direct links to their own web sites. Go to
www.humanedgetech.com/expedition/leefarmer to read any of the dispatches.

Lee has made several public appearances and helped open charity events, fetes, hotels and
new business premises for sponsors.

He is a regular rock climber and extreme altitude mountaineer. He is well known in the
global mountaineering community.

He is a Fellow of the Royal Geographical Society. He was shortlisted for the ‘Race to the
South Pole 2008’ with James Cracknell and Ben Fogle.

High hopes for Lee’s mountainous challenge

es in Woolton Hill
with ¥ife Nicola, Is aiming
b the highest

tain in each

EVEREST =008

LFOR!
CIVERUPDATES

id THE FOOTSTEPFS OF HEROES

the elements.

that
clothing otherwise
jprotected me so well from all the time.”

because
I'm outside and exploring and businesses in the
area. He said: “Although |
Lee, who is training to  have to train, I'm not an

“'m lucky that Nicola Is become a qualified trek  athiets — I'm Just a normal
supportive, and she’'s  leader, says nobody bioke on the street. There

50
never said, ‘No, you can't  shouid fear the

go'. | really love

elements, isn't very much focus on
and hopes to share his hiking in the area,

Contact: Lee Farmer on sponsorship hotline:
01635 253929 or 07760 153677

Or email: leefarmer@leefarmer.co.uk

“But I'd love 1o raise the a
ittie bit

research, anyone
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Equi pment
High Altitude boots
Expedition pile pants

Crampons

Heavy Weight Fleece
Down jacket

Down suit

Wind Suit

ent List

Make
La Sportiva

Mountain Equipment

Petzel

Monticola
Monticola

Rab or Monticola
Rab

Sleeping Bag —400C rating Rab

Sleeping Bag —200C rating Monticola

Climbing Harness
Oxygen Mask

Oxygen

Sleeping Mats x 2
Down Boots

Down Mittens x 2 pairs
Rucksack 75 litre +
Snow Goggles

Glacier Glasses x 2 pair
Head Torch

Trekking Poles

Base Layer top x 3
Base Layer bottom x 3
Light Weight fleece
Ascender

Abseil Device

Black Diamond
Poisk

Poisk
Thermarest
Rab

Rab and other
Mac Pac or Pod
Bolle

Cebe

Black Diamond
Black Diamond
Ice Breaker

Ice Breaker
The North Face
Petzel

Black Diamond

Listed below is just some of the specialist equipment and
clothing | will have to source, try out and buy, both in the
UK and in Nepal.

Your sponsorship enables me to purchase the right

8| equipment, and give me the best chance of success’.

‘Thank you for your support’. Lee

Price Already purchased

£550.00
£50.00
£85.00
£75.00
£250.00
£700.00
£225.00 v
£450.00
£200.00 v
£65.00 v
£275.00
£2,000.00
£125.00
£80.00 v
£160.00
£145.00
£100.00
£300.00
£60.00
£75.00
£125.00
£125.00
£75.00
£40.00 v

£30.00



Challenge Everest 2009

E_u_ipent List

Equi pment
Down Gilet
Shell Pants

Shell Jacket
Walking Boots
Trainers

Liner gloves x 3
Windstopper gloves
Socks Liner x 3
Socks medium weight
Socks heavy weight
Carabiners x 4
Slings x 3

Kitbag 80 litre x 2
Expedition Shirts x2
Balaclava

Woolly Hat

Woolly Hat

Water bottle x 2

Solar Panel
Satellite Phone

Phone Credits
Satin Suit

Make

The North Face
Rab or The North Face
Rab

Salomon
Salomon

MSR or OR

OR

Bridgedale
Bridgedale
Bridgedale
DMM

Wild Country
The North Face
The North Face
Lowe Alpine
Mountain Hardwear
Patagonia
Nalgene
Coleman
Thuryia
Thuryia

Mountain Harwear

The
National Society
for Epilepsy

Please don’t forget to sponsor my
charity, the NSE.

| am trying to raise £8,850, the height
of Everest in pounds Sterling.

In 2008 | raised just under £4,000 a
great start to the target figure.

If you would like to donate go to :

www.justgiving.com/challengeeverest2009.

Price Already purchased
£120.00 v
£75.00
£125.00 v
£99.00
£50.00 v
£60.00
£20.00
£35.00
£20.00 4
£40.00
£35.00 v
£24.00 4
£120.00 4
£70.00
£15.00 4
£15.00 4
£25.00
£25.00
£350.00
£1,000.00
£1,000.00
£150.00



